The present study was conducted to measure the attitude of farmers in Kerala, India towards Kisan Call Centre (KCC) 
INTRODUCTION
India is home to 1.21 billion population where over 70 percent of rural households depend on agriculture. There are reports showing that the population dependent on agriculture grew 50 percent from a period of 1980-2011. This growth definitely needs to be accompanied by profitable and economically viable technologies and methods that would help to prosper and attract more and more farmers into farming.
ICT
(Information and communication technology) is bringing the world closer at an astonishingly faster rate, enabling people in the most remote places in earth to communicate with each other within seconds. ICT encompasses all those technologies that enable the handling of information and facilitate different forms of communication among human actors, between human beings and electronic system (Acharya et al.,2013) . Nowadays the use of ICT is increasing and it plays an important role in developing agriculture and also helps in socio economic development (Farooqi et al., 2002) .
The population in India is increasing day by day. The wide gap between farmers and the extension agents restricts the extension system from reaching the farmers to provide service. 
METHODOlOGy
The study was conducted during 
FINDINGS AND DISCUSSION
The study revealed that 52% of the respondents using KCC belonged to the age category of 36-55 years of age.
Majority of the respondents were male. 
Sixty four per cent farmers was found to
have more than three years of temporal awareness on KCC and 52% of the farmers had utilized the service more than six times. The major constraint faced by the respondents in using KCC was lack of good connectivity.
To group the respondents based on their attitude towards KCC, the interval of standard deviation from mean was used. The attitude of 15 % (n = 24) of respondents towards KCC was less favourable. In addition, 26% (n = 39) of respondents had more favourable attitude and 58% of them (n = 87) had favourable attitude. Table 1 show that the statement namely, the solutions provided through KCC is very helpful was ranked first. This might be because of the benefits received by the respondents of using KCC. Constraints -0.364** It could be inferred from the table that digital divide, temporal awareness on KCC, satisfaction towards KCC and utilization of KCC were found to be positively correlated with attitude towards KCC. A negative correlation was found between the constraints in using KCC and attitude towards KCC. When the digital divide decreases, the accessibility and availability of other ICT tools for information utilization reduces. In such a situation, respondents tend to depend on those ICT tools that more accessible. The temporal awareness and utilization of KCC was also found to have positive relationship with the attitude towards KCC. When the temporal awareness increases the utilization also increases and an increased utilization might be due to the satisfaction derived in utilizing the service.
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CONClUSION
The results of the study revealed that the respondents were found to have favourable attitude towards KCC.
Factors like easiness to access the call centre, time saving factor, quick response and its advantages over the traditional extension system could have aided its favorableness. The factors temporal awareness of KCC, utilization of KCC, satisfaction with KCC and the digital divide were found to positively influence the attitude of respondents using KCC and the constraints in using the KCC was found to negatively influence the attitude of respondents towards KCC. In this fast moving world, the farmers also are seeking for services which are quick and easy to access and Kisan Call Centre can be the answer for this. The concerned authorities may make efforts to resolve the issues faced by the respondents in using the KCC.
